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statiaSi saqarTvelos mefrinveleobis
konkurentunarianobis amaRlebis marketin-
gul RonisZiebad dasaxelebulia: sasaqon-
lo politikis srulyofa, faswarmoqmnis
srulyofa produqciis ganawileba da gasaRe-
bis stimulireba.

sasaqonlo politikis sakiTxSi yura-
dReba gamaxvilebulia rogorc mexorculi,
ise mekvercxuli fabrikebis mier asorti-
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mentis gafarToebaze, faswarmoqmnis sru-
lyofaSi _ mefrinveleobis fabrikebisTvis
SeTavazebulia fasis kritikuli done, anu
fasi, romelic maT ar aZlevs mogebas, ma-
gram arazaraliani arian. gayidvis stimu-
lirebis xaziT ki SemoTavazebulia fasis
dakleba, produqciis gayidvisas latarie-
bis mowyoba,  gamyidvelebze premiebis micema
da sxva.

reziume

Sesavali

efeqturi marketingul RonisZiebaTa
SesamuSaveblad da praqtikaSi gasatareblad
saWiroa saqarTvelos mefrinveleobis fabri-
kebis marTvis aparatSi moqmedma marketing-
is samsaxurma Semdegi mimarTulebebiT gaaZ-
lieros muSaoba:
Ø sasaqonlo politika;
Ø faswarmoqmna;
Ø gasaRebis stimulireba.
sasaqonlo politikis damuSavebis

dros mexorceuli mimarTulebis fabrikebma
yuradReba unda gaamaxvilon produqciis
diferenciaciaze. saqme is aris, rom amJamad,
maTi produqcia metad SezRuduli asorti-
mentisaa. ZiriTadad isini uSveben mTlian
asawon qaTams, asawon barkals, files, asawon
gul-RviZls, frTas, Tavfexs, SefuTul kuW-
maWs.

aseT dros, respodentTa anketurma gamo-
kiTxvebma aCvena, ra mosaxleobas aqvs moTxov-

nileba ara mxolod qaTmis, aramed, indauris
xorczec, rac saqarTveloSi faqtiurad ar
iwarmoeba. amis garda, TviT qaTmis xorcis
asortimentic maTTvis ar aris sakmarisi.
mosaxleobis garkveuli nawili moiTxovs qaT-
misgan damzadebul sosiss, Zexvs, Sebolil qaTa-
ms, qaTmis katletebs da qaTmisgan damzade-
bul kulinariul nawarmsac ki.

rac Seexeba mekvercxeobis mimarTulebis
mefrinveleobis fabrikebs, diferenciaciis sa-
kiTxSi maT vTavazobT sxvadasxva saxis kver-
cxis damzadebas. Cveni praqtikisTvis SeiZ-
leba paradoqsia, magram sazRvargareTis mef-
rinveleobis fermebi frinvelebisTvis sxva-
dasxva recepturiT damzadebuli sakvebiT
da masSi biologourad aqtiuri nivTierebe-
bis da vitaminebis damatebiT Rebuloben gan-
sazRvruli Tvisebebis matarebel kvercxebs,
kerZod [1, 91]:
Ø iodizirebuls;
Ø vitaminizirebuls (“a” da “c” vitami-

nebiT);

saqarTvelos ekonomikuri problemebi
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Ø naklebi qolestirinis mqones;
Ø celulotis daSlis xelSemwyobs.
amis garda, sazRvargareT (magaliTad,

braziliaSi) mefrinveleobis fabrikebi amza-
deben da sacalo qsels awodeben sxvadasxva
Seferilobis kvercxebs, e. i. ara mxolod
TeTrs, an wiTels, aramed mwvanes, yviTels,
lurjs, zolebians da a. S. kvercxebs aseT
fers specialur xsnar-saRebavSi gatare-
biT aZleven. ferad kvercxebze didi moTx-
ovnilebaa mTel laTinur amerikaSi da af-
rikis qveynebSi (gansakuTrebiT bavSvebSi). Cven
vfiqrobT, rom Tu Cveni mefrinveleobis
fabrikebi gadmoiReben am ucxour gamocdi-
lebas, maT kvercxis bazarze damatebiTi
segmenti - “bavSvebis kvercxebi” gauCnde-
baT. moewonebaT igi gurmanebsac.

kvercxis zomis da SigTavsis feris
Sesaxeb respodentTa 92% surs kvercxi iyos
msxvili, garegnulad sufTa, xolo guli
mkveTrad gamoxatuli - yviTeli. mxolod
respodentTa 8%-ma ganacxada, rom maTTvis
mniSvneloba ara aqvs kvercxis gulis fers.

radgan gamokiTxulTa 92% yviTel-
gulian kvercxs iTxovs, es imas niSnavs, rom
mosaxleobas ZiriTadad aseTi kvercxi unda
SevTavazoT da SefuTvis etiketze es unda
iyos aRniSnuli.

saqarTvelos mefrinveleobis fabrike-
bs sasaqonlo politikis srulyofis
xaziT vTavazobT agreTve saqonlis Se-
fuTvis teqnologiis gaumjobesebis wi-
nadadebas. mefrinveleobis fabrikebi am-
Jamad kvercxs ZiriTadad fuTaven 30 bu-
dian muyaos gofrirebul furclebSi, anda
10 budian plastmasis yuTebSi. respodent-
Ta 30%-s mowons muyaos gofrirebuli
furclebi, magram ar moswonT, rom igi
mtvrevadia, Runvadia da uxeSi meqanikuri
Sexebisas kvercxebic imtvreva. respodent-
Ta 41%-s mowons plastmasis 10-budiani
yuTebi, radgan masSi kvercxebi ar imtvre-
va, magram ar moswonT, radgan yuTis fasi
aZvirebs kvercxebs. respodentTa 29%-sTvis
sul erTia SefuTvis forma, mTavaria, man
kvercxi ar gaaZviros.

radgan gamokiTxulTa 41% kvercxebis
plastikatis yuTebSi SefuTvis momxrea, fab-
rikebma unda gaiTvaliswinon maTi moTxov-
na, mxolod yuTebs aucileblad unda
hqondes informaciuli baneri (etiketi),
romelzec aRniSnuli iqneba kvercxis dam-
amzadeblis dasaxeleba, kvercxis kategoria,

kvercxis marka). plastikatis SefuTva, ra
Tqma unda, gaaZvirebs kvercxs, magram ar
SeiZleba igi 10%-iT meti iyos muyaos gof-
rirebul furclebSi SefuTul kvercxis
fasze.

qarTveli momxmareblebis azri frinve-
lis xorcis SefuTvazec iyofa. 15% Seufu-
Tav xorcs aniWebs upiratesobas, 63% - Sefu-
Tuls, xolo 22%-sTvis ara aqvs mniSvnel-
ba. SefuTvis momxmreebi moiTxoven mxolod
rom polieTilenis paketi, romelSic xor-
cia SefuTuli, iyos ufro gamWvirvale, rom
maT SeZlon xorcis daTvaliereba. radgan
respodentTa 63% SefuTul xorczea orien-
tirebuli, es imas niSnavs, rom mefrinvele-
obis fabrikebma yurad unda iRon maTi moTx-
ovna. Cven ki viciT, rom saqarTvelos mefr-
inveleobis fabrikebi axal qaTmebs Seufu-
Tavad da dauWrelad awvdian bazars. mosax-
leobas aSkarad aqvs moTxovna daiWras 2-2,5
kg-iani (miT ufro indaurebis), or-oTx nawi-
lad (0,5 kg-dan 1,5 kg-mde), SeifuTos vakuum-
irebul polieTilenis paketebSi, mieces
saTanado markireba da ise gamovides bazar-
ze. es moTxovna efuZneba im garemoebas, rom
SefuTuli xorci higienuria, rac Seexeba
daWras es imitomaa aucilebeli, rom ojax-
ebis didi nawili mciresuliania (2-3 kaci)
da maT ar sWirdebaT erT jerze 2-2,5 kg-
iani qaTmebis yidva.

zogierTi respodenti (aseTi Segvxda
ramdenime ucxoeli) moiTxovda, rom SefuTul
xorcs mohyvebodes kompleqtSi qarTuli
saneleblebi da kulinaruli damuSavebis
wesic. ar iqneba cudi amis gaTvaliswine-
bac, radgan saqarTvelo ukve iqca mravale-
rovnul saxelmwifod da aq Camosul ucxo-
elebs, rogorc Cans, aqvT survili iswav-
lon frinvelis xorcisgan qarTuli kerZe-
bis damzadeba.

bazris es segmenti, romelSic saqarT-
veloSi mcxovrebi ucxoelebi moiazrebi-
an, faqturad auTvisebelia da romeli me-
frinveleobis fabrikac moifiqrebs Tavi-
si produqtebiT maT daainteresebs, Tun-
dac Cvens mier zemoTSemoTavazebuli wes-
iT (an sxva wesiT) am segments igi “daepa-
troneba”.

sasaqonlo politikis formirebisas Cven
vaxsenebT mefrinveleobis fabrikebis mar-
ketologebs, rom maT saqme aqvT individu-
alur momxmarebelTan (ZiriTadad ojaxis
diasaxlisebTan). individualuri momxmare-
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blis, miT ufro qalis, qcevis motivi saqon-
lis yidvis dros ufro metad emociuria,
vidre racionaluri. ase rom, mefrinveleo-
bis fabrikis produqciis warmatebas baza-
rze ZiriTadad gansazRvravs ara is upira-
tesobebi, rac obieqturad aris Cadebuli
saqonelSi, aramed momxmareblis mier maTi
subieqturad aRqmis xarisxi (es exeba yvela
saxis saqonels da ara mxolod mefrinve-
leobis produqcias).

am sakiTxSi gansakuTrebuli warmateb-
is momtania saqonlis savaWro marka. SeiZ-
leba iTqvas, rom saqarTvelos arcerTi
mefrinveleobis fabrikebis savaWro marka
ar aris unikaluri. arada, momxmareblis gan-
wyoba, Tayvani mwarmoeblisadmi aqedan iw-
yeba. es ganwyoba momxmarebels idealurma
savaWro markam unda Camouyalibos. igi
aucileblad yvela danarCen konkurenteb-
is markas unda sjobdes da mis Semxedvar
momxmarebels aRar unda sWirdebodes saqon-
lis yidva-aryidvis gadawyvetilebis miRe-
baze fiqri. savaWro markis SexedvisTanave
misma gonebam momentalurad unda miiRos
aseTi gadawyvetileba: “kodaa, maSasadame,
kargia”, “muxrania, maSasadame, kargia” da a.
S.

aseTi savaWro markis SeqmniT mefrinve-
leobis fabrikebi moipoveben momxmarebleb-
is grZelvadian simpaTias, grZelvadian gan-
wyobas, Tayvans, rac yvelaze mniSvnelova-
nia maTTvis; maT eyolebaT stabiluri, ga-
rantirebuli da ara SemTxveviTi myidvele-
bi.

Cveni gamokvleviT aRmoCnda, rom amJa-
mad saqarTvelos arcerT mefrinveleobis
fabrikas ara aqvs daregistrirebuli
savaWro niSani. amitom mosaxleobas ara
aqvT informacia maT Sesaxeb. gamokiTxuli
respodentebis 79%-ma dagvidastura amis
Sesaxeb.

Cven vfiqrobT, rom savaWro niSani da
marka saqonlis reklamis erT-erTi saxea
da mefrinveleobis fabrikebis marketol-
ogebma amas yuradReba unda miaqcion. aq
gamokveTilia ori momenti:

pirveli rom marka iyos momxmareblisTvis
yidvis ganwyobis Semqmneli da damaintrige-
beli;

marka iyos Sesabamis saxelmwifo orga-
noSi daregistrirebuli.

pirveli momentis Sesaqmnelad mefr-
inveleobis fabrikebis marketologebs

vTavazobT or midgomas, vurCevT sxvadasx-
vanairad miudgnen kvercxs da frinvelis
xorcs.

kvercxs unda mieces kategoriebi: umaR-
lesi, pirveli da meore. SefuTvisas, es war-
werebic unda hqodnes da Sesabamisi mxatvru-
li Sesatyvisic. magaliTad, umaRles kate-
gorias - TeTri, maRali aisbergi, pirvel
kategorias - saSualo sididis aisbergi, me-
ore kategorias ki - dabali aisbergi. calke
unda gamoiyos axlad moqceuli variebis kver-
cxi. is kategoriis gareSe markaSi unda mox-
vdes. aseTi kvercxi gansakuTrebiT sasar-
gebloa bavSvebisTvis.

meore momenti aris SerCeuli savaWro
markis legalizeba, anu daregistrireba. es
saWiroa imisTvis, rom rogorc ki ama Tu im
mefrinveleobis fabrikis savaWro marka
cnobadi gaxdeba, maSinve gamoCndebian TaR-
liTebi, romlebic gamoiyeneben mis markas -
originalur markas. erTaderTi riTac me-
frinveleobis fabrikas SeuZlia daicvas
Tavi TaRliTebisgan, es aris savaWro markis
oficialuri registracia.

respodentTa gamokiTxvis masalebis mi-
xedviT mefrinveleobis fabrikebis marke-
tingis samsaxurma faswarmoqmnis daxvewazec
unda imuSaos. radikaluri gardaqmnis daw-
yebamde (1991 wlis dasawyisi) saqarTvelo-
Si mefrinveleoba ise iyo ganviTarebuli, rom
misi produqciis Sesyidvisas ara fasi, aramed
mxolod xarisxi iyo ganmsazRvreli. amJamad,
mosaxleobis cxovrebis pirobebis gauare-
sebis gamo fasis faqtori samomxmareblo
ganwyobis formirebisTvis fasis faqtorma
wina planze wamoiwia.

gamokiTxul respodentTa 81%-s miaCnia, rom
frinvelis xorcis fasi Zalze maRalia (axa-
li kilogrami 7-8 lari, gayinuli 5,5-6 lari).
37% uCivis kvercxis fasis siZviresac (10 cali
- 2,80 – 3,0 lari, soflis kvercxi 10 cali 4-
5 lari). maTi azriT, 1 kg axali xorci 5
larze meti ar unda iyos, xolo gayinuli -
2,5-3,0 laramde.

saqarTvelos mefrinveleobis fabrike-
bi rogorc frinvelis xorcze, ise kver-
cxze gasacem fass gaweuli xarjebis mixed-
viT adgenen. maT danaxarjebic didi aqvT
da moTxovnili mogebac (rac aseve Sedis
fasSi), amas emateba sabiTume distribuci-
is saSuamavlo da sacalo qselis fasnama-
ti.

Cveni azriT, mefrinveleobis fabrikebma
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iseTi fasebi unda daaweson Tavis produq-
ciaze, romliTac ar iqnebian zaralianni.
aseTi fasebis gansazRvra SesaZlebelia
“direqt-kosntingis” meSveobiT, romelic
efuZneba uzaralobis wertilis (igive kri-
tikuli wertili) dadgenas da Sesabamisad
sarealizacio fasis kritikuli donis dad-
genas. fasis kritikuli done is donea, roca
fabrikas ar aZlevs mogebas, magram arc
zaraliania. mefrinveleobis fabrikebma
Tavdapirvelad momxmarebelTa mozidvis
mizniT mxolod aseTi fasebiT unda imuSa-
on, Semdeg ki TandaTanobiT gadavidnen fasze,
romelSic mxolod minimaluri mogeba iqneba
Cadebuli.

fasis gansazRRvris aseT rekomendacias
viZleviT Cven rogorc kvercxze, ise frin-
velis xorcze. mas mastimulirebeli faswar-
moqmna ewodeba da gayidvebis aqtivizebisTvis
sazRvargareTac gamoiyeneba. amas isini akeTe-
ben mokle periodSi da am periodSi doku-
mentSi am fass, rogorc momxmareblis fsi-
qikaze dadebiTad zemoqmed faqtors, yvel-
gan afiqsireben. konkurentebze naklebi
fasis mxedvelobiTi aRqma momxmarebels
ise ganawyobs mocemuli produqciisadmi, rom
SemdegSi masze uaryofiTad aRar moqmedebs
misi mcire zrda. xSirad igi amas veRarc
amCnevs.

gasaRebis stimulirebac marketinguli
RonisZiebaa. marto xarisxiani produqciis
warmoeba da dabali fasebis SeTavazeba ar
aris warmatebisTvis sakmarisi. mefrinvele-
obis fabrikebma unda gaaqtiuron myid-
velebTan komunikacia da gamoiyenon audiu-
toriaze zemoqmedebis meTodebi. es miiRwe-
va piradi da arapiradi komunikaciis me-
TodebiT.

saqarTvelos savaWro qselSi gasayidad
gamotanil axladdaklul frinvels ar
axlavs warmomavlobis Sesaxeb informa-
cia (es ar exeba gayinul frinvels da sub-
produqtebs). aseT dros respodentTa gamo-
kiTxviT gairkva, rom 80% dainteresebulia
amiT. aqedan gamomdinare, Cven vurCevT me-
frinveleobis fabrikebs, rom maT momxmare-
belTa konkretul kontingentTan Caataron
Tavisi produqciis prezentaciebi, preskon-
ferenciebi. aseT RonisZiebebze produqcia
gaiyidos kidev ufro dabali fasiT. es
meTodi aprobirebulia sxva saqonelze (ma-
galiTad, “biblusi” amas akeTebs wignad
produqciaze).

gasaRebis stimulirebisTvis Cven Sevi-
muSaveT mastimulirebel RonisZiebaTa siste-
ma. igi 3 blokad davyaviT da warmovadgineT
cxrilSi 1. pirvel blokSi mocemuli gva-
qvs RonisZiebebi momxareblebis stimulire-
bisTvis, meore blokSi gamyidvelebis stim-
ulirebisTvis da mesame blokSi - distrib-
utorebisTvis.

CamoTvlil RonisZiebaTa Soris yvelaze
mastimulirebel RonisZiebad migvaCnia fu-
ladi premiebis gacema gamyidvelebze da
distributorebze da momxmareblebisaTvis
produqciis degustacia. cxadia, mefrinve-
leobis fabrikebis produqciis sadegusta-
ciod momzadeba sWirdeba. amisTvis farTo-
bicaa saWiro da samzareuloc. am RonisZ-
iebis gatareba ar gauWirdebaT im mefrin-
veleobis fabrikebs, romelTac safirmo
maRaziebi aqvT. amasTan saWiroa degust-
aciis drois SerCevac da sadegustacio 5-7
kaciani jgufis formireba. maTSi unda Sev-
idnen yvelaze aqtiuri da Tan stabiluri
momxmareblebi, romlebic degustaciis Sede-
gebs dauzareblad gaacnoben sxva momxmare-
blebsac.

marketingul RonisZiebebs Soris mniS-
vnelovnad miviCnevT produqciis ganawileb-
is arsebobasac. rogorc wesi, saqarTvelo-
Si, mefrinveleobis produqcia iyideba mar-
ketebSi, bazrobebze, safirmo maRaziebSi da
wvril-wvril fardulebSic ki. Cven mier
Catarebuli mosaxleobis anketirebis Sed-
egad aRmoCnda, rom momxmarebelTa 32% ba-
zrobebze yidulobs xorcs da kvercxs, 36%
Cveulebriv marketebSi, 12% safirmo maRa-
ziebSi, xolo 20%-Tvis ara aqvs mniSvneloba
sad iyidos. gavarkvieT isic, rom momxmare-
blebs moswonT safirmo maRaziebi, magram
isini naklebadaa gaxsnili, amitom iTxoven
meti iyos isini.

daskvnebi

Cven gamovitaneT daskvna imis Sesaxeb,
rom saqarTvelos mefrinveleobis fabrikebi
arakonkurentunariani arian ucxour
firmebTan SedarebiT, romelTac dapyro-
bili aqvT saqarTvelos frinvelis xor-
cis bazari. saqarTvelos mefrinveleobis
biznesis konkurentunarianobis amaRlebis
mizniT Cven SevimuSaveT ramdenime RonisZ-
ieba, kerZod:

1.  sasaqonlo politikis srulyofa. aq
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moiazreba asortimentis gafarToeba, frin-
velis xorcisgan sxvadasxva produqtebis
- sosisi, Zexvi, farSi, katletebi da a. S.
damzadeba da bazrisTvis SeTavazeba.

2.  myidvelisTvis mosawoni unikaluri
savaWro markebis (niSnebis) SemuSaveba da
daregistrireba.

3.  produqciis gamofena-gayidvebis da
prezentaciebis mowyoba. am dros maTi gay-
idva dabali fasiT.

4. produqciis SefuTvis teqnologiis
Secvla etiketze warmomavlobis Cveneba,
misgan sadilis damzadebis instruqciis
TandarTva.

5.  kvebis sadReRamiso racionis opti-
mizacia, masSi SedarebiT dabali fasis, ma-
gram maRali gacvliTi energiis mimcemi
sakvebi nivTierebebis CarTva.

6.  holdingis Seqmna da masSi ara mx-
olod mefrinevelobis fabrikebis, aramed
marcvleulis da sakvebi kulturebis mwar-
moebeli firmebis, marcvlis gadamuSavebis
kombinatebis da sabiTumo da sacalo
savaWro qselis CarTva. es holdings mis-
cems masStabis efeqts, riTac Semcirdeba
danaxarjebi da Sesabamisad fasebi. mcire
fasi ki konkurenciaSi gamarjvebis erT-
erTi ZiriTadi faqtoria.

ssttiimmuulliirreebbiiss  
oobbiieeqqttii  

mmaassttiimmuulliirreebbeellii  ssaaSSuuaalleebbeebbii  

mmoommxxmmaarreebbeellii  ØØ  ssaaqqaarrTTvveellooss  mmiieerr  ggaammaarrTTuull  ((mm..  SS..  ssaazzRRvvaarrggaarreeTT))  
ggaammooffeenneebbssaa  ddaa  bbaazzrroobbeebbzzee  mmoonnaawwiilleeoobbaa  

ØØ  ssaakkuuTTaarrii  pprroodduuqqcciiiiss  ddeemmoonnssttrriirreebbaa  
ØØ  ssaaffiirrmmoo  mmaaRRaazziieebbiiss  ggaaxxssnnaa  
ØØ  pprroodduuqqcciiiiss  ggaayyiiddvvaaSSii  llaattaarriieebbiiss  mmoowwyyoobbaa  
ØØ  ssaaaaxxaallwwlloodd  xxoorrcczzee  ddaa  ssaaaaRRddggoommoodd  kkvveerrccxxzzee  ffaasseebbiiss  

ddaakklleebbaa  
ØØ  ddeegguussttaacciieebbiiss  mmoowwyyoobbaa..  

ggaammyyiiddvveellii  ØØ  ffuullaaddii  pprreemmiiiiss  ggaacceemmaa  
ØØ  ffaassiiaannii  ssaaCCuuqqrreebbiiss  ggaaddaacceemmaa  
ØØ  ggaammyyiiddvveellTTaa  SSoorriiss  kkoonnkkuurrssiiss  mmoowwyyoobbaa  ddaa  

ggaammaarrjjvveebbuulliiss  ddaajjiillddoovveebbaa  
ddiissttrriibbuuttoorrii  ØØ  pprreemmiieebbiiss  mmiicceemmaa  

ØØ  ssaavvaaWWrroo  kkoonnkkuurrsseebbiiss  CCaattaarreebbaa  
ØØ  SSeessyyiiddvviiss  ddiidd  mmooccuulloobbaazzee  ffaassddaakklleebbaa  

cxrili 1

mefrinveleobis produqciis gayidvebis

mastimulirebeli RonisZiebebi [2]

gamoyenebuli literatura:

1. Фисинин В. Птицеводства сегодня и завтра,
М., Агропромздот, 1987, ТХ. 91.

2. r. nozaZe da sxvebi, mefrinveleobis
produqtebis warmoebis da gadamuSavebis

teqnologia, Tb., 2007.
3. Лукянов В., Птицеводство вчера, сегодня,

завтра, М., 1999.

saqarTvelos ekonomikuri problemebi

PDF создан с пробной версией pdfFactory Pro www.pdffactory.com

http://www.pdffactory.com
http://www.pdffactory.com


78

socialuri ekonomika

XXI s aukun i s a qtualuri proble m e b i . #1

DEVELOP MARKETING PROCEDURES TO RAISE GEORGIAN
POULTRY BUSINESS COMPETITIVENESS
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E-mail: bananomail@yahoo.com

Summary

In the article there are named marketing procedures
,that rises the competitiveness of the poultry products.
These marketing procedures are: improvement of the
commodity policy, pricing improvement, product distri-
bution and sales stimulation.

In the commodity policy section, the focus is on
the enlargement of the assortment. To produce different
products from the poultry meat for example: sausages,
forcemeat, chop and so on.

In the commodity pricing improvement section, the
critical price is offered to the poultry farms, which will en-
sure the stable income. The unique trademark development

and registration is suggested to the poultry businesses.
In order to stimulate sales, the prices on the poultry

products should be decreased, lotteries should be involved
in the selling process and bonuses should be given to the
sellers for incremental sales. Change the product packag-
ing. Create labels, which will include instructions how to
prepare delicious dishes from the given product.

It is recommended to create holding where the poul-
try businesses and grain processing factories will unit-
ed. This holding company will help the produces to de-
crease expenditures which will accordingly affect the
price as well.
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